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3845 
TOTAL RESPONSES 

Complete Responses: 1973 



Demographic & 

Background 

Information 
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• More than 90% of survey respondents are currently teaching; only 7% are retired, while 

the remainder are in a non-teaching environment. 

• Respondent pool skews significantly female (84.0%), Caucasian (82.3%) and older – 

nearly half (48.6%) are between the ages of 56-75; just 11.6% are age 35 or under. 

• Overwhelming majority of respondents listed piano/keyboard as their primary teaching 

area (88.7%). 

• Respondents have considerable teaching experience, with 72.5% having 21 or more 

years, while only 4.1% have 5 years or less. 

• Respondents have considerable academic studies/degrees in music-related education 

(25.4% with a bachelor’s in music and another 30.2% with a Master’s) and significant 

academic pursuits in formal pedagogy training, but very few have undergraduate or 

graduate degrees in fields outside music. 

 

Section Conclusions & Insights 
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Q3: What is your age? 

Answered: 3,370    Skipped: 475 
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Q7: What is the size of the community where you live? 

Answered: 3,370    Skipped: 475 
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Q8: How many years have you been teaching? 

Answered: 3,370    Skipped: 475 
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Q9: Please select your primary teaching area: 

Answered: 3,370    Skipped: 475 
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Q11: What is your highest level of music-related education? 

Answered: 3,370    Skipped: 475 
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Q12: What formal pedagogy training do you have? (Check all that apply) 

Answered: 3,370    Skipped: 475 



MTNA Membership 

Programs and 

Services 



• Respondents were comprised of a balanced mix of new and longstanding members, 

including 4.4% who have been a member for 1 year or less, 29.5% for 2-10 years and 

42.9% for 21 or more years 

• Members were very positive about their MTNA membership experience, with 91.8% 

rating the overall value of their membership as Excellent (38.3%), Very Good (29.9%) or 

Good (23.6%). 

• When presented with a menu of membership benefits and reasons for belonging, 

respondents rated the following four as the most important to them: 

1. Professional Development/Conferences/Webinars 

2. Network of MTNA Colleagues 

3. Competitions 

4. Publications 

Section Conclusions & Insights 
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Q15: How many years have you been a member of MTNA? 

Answered: 2,742    Skipped: 1,103 
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Q16: Are you nationally certified (NCTM)? 

Answered: 2,742    Skipped: 1,103 
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Q18: Realizing that individuals may belong to an association for a variety of reasons, please 

allocate a total of 100 points to the following possible reasons you belong to MTNA, assigning 

more points to the reasons that are more relevant to you. 

Answered: 2,742    Skipped: 1,103 
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Q20: Please rate the overall quality of the following MTNA member programs. 

Answered: 2,742    Skipped: 1,103 
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Q20: Please rate the overall quality of the following MTNA member programs. 

Answered: 2,742    Skipped: 1,103 
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Q22: Please rate the overall value of the following MTNA business services. 

Answered: 2,742    Skipped: 1,103 
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Tracks 1, 2, 3 

Comparisons 
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Q24: For each track below, identify it as your primary source of income, 

secondary source of income, or does not apply 
Answered: 2,631    Skipped: 1,214 

Track I: Independent Studio: Teacher receives payment directly from parent or student (examples: Home studio, Students' homes, Independent studio in commercial 
location, Independent studio in non-commercial location, Online, Other)– Track 2: Higher Education: College, university, junior/community college, online institution– 
Track 3: Teaching Staff: Paid employee or independent contractor (examples: music school/academy/community school of arts, music/piano store, public or private 
K-12 setting) 
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ANALYSIS: Community Size vs. Gross Teaching Income from Tracks 1, 2 and 3 
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Track 1: 

Independent 

Studios 



• The overwhelming majority of respondents in the Independent Studio track (85.2%) 

conduct teaching in their Home Studios and two-thirds of respondents consider 

themselves Part Time (67%) vs. Full Time (33%). 

• COVID-19 predictably impacted studios in significant ways, including: 

o More than half of respondents (50.8%) reported fewer studio hours in 2019-20 year 

o A significant number of respondents stopped offering in-person recitals (30.8%) and 

competitions (17.7%) altogether, however an even bigger number began offering 

them online (45.6% for recitals, 35.5% for competitions). 

• For the 2019-20 year, more than a third of respondents (34.8%) had a waiting list of 

students and nearly three quarters interviewed students before accepting them. 

• Teachers maintained strong student loyalty, with 43.2% of teachers indicating their 

average student has been with them for 2-5 years, and 50.6% for 6-10 years. 

• Respondents did not use advanced marketing tactics beyond word-of-mouth (86%) and 

referrals (74%), with only 39% using a website; 27% a Facebook page; and less than 

10% using each of email blasts, Google AdWords or print ads. 

Section Conclusions & Insights 
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Q26: Before COVID-19, in which teaching locations did you receive 

payment directly from parents or students? (Check all that apply) 
Answered: 1,744    Skipped: 2,101 
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Q27: How were your teaching locations altered due to COVID-19? 

Answered: 1,744    Skipped: 2,101 
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Q28: Describe your music teaching status for Track 1: 

Answered: 1,744    Skipped: 2,101 
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ANALYSIS: Teaching Status vs. Weekly Hours Teaching (Individual + Group) 

Answered: 1,739       Weekly Hours Teaching shown as a percentage within groups of teachers who classify themselves as “Full-Time” or “Part-Time” 
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Q29: Before COVID-19, how would you describe your teaching load for Track 1? 

Answered: 1,744    Skipped: 2,101 
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Q33: How many years does an average student study with you? 

Answered: 1,744    Skipped: 2,101 
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Q38: For INDIVIDUAL lessons: How many individual lesson students did 

you teach during the 2019-2020 academic year? 
Answered: 1,727    Skipped: 2,118 
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Q54: In the 2019-2020 academic year, which studio marketing 

materials/strategies did you use? (Check all that apply) 
Answered: 1,744    Skipped: 2,101 
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ANALYSIS: Community Size vs. Studio Marketing Strategies (Track 1 Only) 

Answered: 1,741   Marketing Strategies Shown as % of the community size that selected it 
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ANALYSIS: Age vs. Studio Marketing Strategies (Track 1 Only) 

Answered: 1,698    Marketing Strategies shown as % of age group that selected it 
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Q56: Did you add any public health-related policies to your studio 

policies due to COVID-19? 
Answered: 1,744    Skipped: 2,101 
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• More than half of respondents (51.8%) reported gross annual income of less than 

$25,000. Most experienced fall-off in summer with 33.8% saying income “decreased 

slightly,” 35.4% indicating it “decreased significantly” and 6.6% indicating no summer 

income at all. However, 67.2% indicated their summer income was lower by choice. 

• Well over half of respondents (57.1%) indicated their income had decreased as a result 

of COVID; only 6.5% said their income increased during COVID. 

• More than 95% of respondents have no other teachers working for them. 

• Respondents stayed active in adjusting their rates, with 11.4% reporting that they raise 

them annually, 28.5% raising them every 2 years, and 43.6% raising them every 3-5 

years. Roughly 1 in 6 (16.4%) never raise their rates. 

• Roughly 3 of every 5 respondents receive health insurance via their spouse’s job 

(40.1%) or Medicare (20.3%). 44 respondents (2.5%) have no health insurance 

coverage at all. 

Section Conclusions & Insights 
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Q63: In the 2019-2020 academic year, what did you charge for a 60-minute 

private lesson? 
Answered: 1,744    Skipped: 2,101 

Overall Range:  $10 to $400 per hour Average 60-minute rate 2005 Survey:   $43 
Overall Median:  $52.00 per hour  (This converts to $56.98 in 2020 dollars 
Overall Average:  $56.58 per hour   using  an inflation calculator) 
 

BY DIVISION 

Eastern    Med: $60  Avg: $61 
 
East Central  Med: $50  Avg: $52.97 
 
Northwest   Med: $50  Avg: $54 
 
Southern   Med: $55   Avg: $59 
 
 

South Central  Med: $55  Avg: $57 
 
Southwest   Med: $60  Avg: $63.93 
 
West Central   Med: $50  Avg: $49.48 
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Q63: In the 2019-2020 academic year, what did you charge for a 60-minute 

private lesson? 

California   $83 
Connecticut   $76.78 
New Jersey   $73.11 
Hawaii   $71.67 
Virginia   $69.83 
Massachusetts  $68.37 
Louisiana   $67.88 
New Hampshire  $66.17 
Nevada   $66.07 
Maryland   $66 
Tennessee   $64.23 
New York   $64 
Delaware   $63.67 
South Carolina  $61 
Illinois   $60.63 
Texas    $60.08 
Georgia   $58.42 

Washington  $58.21 
Florida  $57.81 
Alaska  $56 
North Carolina $56 
Colorado  $55 
Arkansas  $54.27 
Arizona  $54 
Oregon  $54 
Nebraska  $53.38 
Ohio   $53.19 
Pennsylvania $53 
New Mexico  $52 
Michigan  $51.79 
Missouri  $51.17 
Utah   $51 
Minnesota  $50.7 
Alabama  $49.46 

Kentucky  $49.17 
Maine  $48.38 
Idaho   $48.25 
Indiana  $48 
Wisconsin  $47.54 
Vermont  $45.86 
Oklahoma  $45.34 
Kansas  $45.22 
Montana  $41.42 
Iowa   $40.75 
West Virginia $40.14 
South Dakota $40 
North Dakota $38.08 
Wyoming  $35.4 
Mississippi  $35 

STATE AVERAGES SORTED HIGH TO LOW 
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ANALYSIS: Community Size vs. 60-Minute Individual Lesson Fee from Track 1 
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Q69: Over the past five years, how often did you raise your rates? 

Answered: 1,744    Skipped: 2,101 
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Q74: In the 2019 tax year what was your GROSS annual income from 

Track 1 teaching? 
Answered: 1,744    Skipped: 2,101 
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Track 2: 

Higher Education 
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• Higher Education (Track 2) received 369 respondents, or 9.5% of the total pool. 

• Respondents were evenly split between full-time teachers (55%) and part-time (45%); 

26% are Full Professors, while another 51.2% were Adjunct, Assistant Professor or 

Associate Professor. 35% of respondents are tenured. 

• Prior to COVID, 86.7% of respondents indicated that none of their academic teaching 

was completed online. 

• More than a third of respondents (36%) reported annual gross in come of under 

$25,000. Another 26.8% make between $51,000-$75,000 and 23.8% make more than 

$75,000. 

• More than half of respondents indicated they receive health insurance and retirement 

contributions from their institutions. 

Section Conclusions & Insights 
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Q90: Which applies to you? (Check all that apply, since 

you may teach at multiple colleges) 
Answered: 369    Skipped: 3,476 
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Q89: What was your rank during the 2019-2020 academic year? 

Answered: 369    Skipped: 3,476 
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Q91: What courses have you taught in the past 5 years? 

Answered: 369    Skipped: 3,476 



47 

Technology 
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Q158: How did COVID-19 impact your teaching? (Check all that apply) 

Answered: 1,800    Skipped: 2,045 
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Q159: What new technology skills have you learned since the COVID-19 

pandemic began? (Check all that apply) 
Answered: 1,741    Skipped: 2,104 
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Q162: If you teach lessons online, which of the following do you use? 

Answered: 1,800    Skipped: 2,045 
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Music Study in 

the U.S. – 

Current Trends 
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Q252: What types of repertoire do you teach? (Check all that apply) 

Answered: 1,739    Skipped: 2,106 
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Q257: If you teach keyboard/piano, what percentage of your students use a digital piano 

or electric keyboard as their primary instrument for practicing between lessons? 

Answered: 1,581    Skipped: 2,264 



54 

Q258: If you teach keyboard/piano, which of the following instruments do 

you utilize in your teaching? (Check all that apply) 
Answered: 1,618    Skipped: 2,227 
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Community 

Engagement & 

Advocacy 
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• Of 1,629 respondents, 96.5% have never applied for an MTNA Community Engagement 

grant, while more than 56% have applied for or worked on other arts related grants. 

• 59.6% of respondents report that they actively advocate for a strong community arts 

presence with parents of students, friends, community leaders, etc. 72% actively share 

the value of music study on social media, emails, newsletters, or communications with 

parents. 

• 70.2% of respondents indicated they don’t know the leaders in their community 

personally (including those who may or may not be supportive of the arts) and 77.5% 

are not aware of the process by which their state legislatures fund the arts. 

• 40.3% of respondents consider themselves playing a significant role in supporting the 

arts in their community. 

Section Conclusions & Insights 


