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The New MTNA Website
• Accessing member records
• Reading the spreadsheets
• Send Email function
• Leadership Resources



MTNA Leadership Bulletin  

Emailed bimonthly to
• State Presidents
• State Presidents - Elect
• State Membership Chairs
• Local Presidents
• Dues Contacts

Contains important information and 
deadlines, plus essential tools for 
membership recruitment and retention.
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Built membership into your studio 
business model.

Membership is a tax - deductible 
expense for independent teachers.

Utilizing MTNA discounts on programs 
and services can often more than 
cover the annual cost of membership.

Membership Dues Discounts
Discount for recent graduates (50%)
Senior discount (25%)
Retired membership (50%)
Financial hardship relief (50%)
Collegiate membership rate $25

mtna.org

Addressing Pain Points of Non - Renewals  

Member Benefits Guide:
mtna.org/Membership_Benefits.html

3- in- 1 membership model is unique!

A built - in community of colleagues

Not Enough Value

Local Association Leadership and 
Board of Directors

Communication

Governance

Roberts Rules

Code of Conduct

Volunteerism and collaboration

Feeling Unwelcome Too Expensive
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https://www.mtna.org/Membership_Benefits.html


State Affiliate Membership Team

President Membership Chair Social Coordinator

President - Elect Treasurer Recording Secretary

Collegiate Chapters Chair Conference Chair Webmaster



MTNA Affiliate Leadership Seminar
For all State and Local MTNA Leadership

Friday, September 25
1:00–4:00 p.m. Eastern Time
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Scan to register



Top 5 Tips 
for
Driving State 
Membership  

Growth

Noreen Wenjen, NCTM
MTNA VP for Membership



#5 Download & Share Membership Lists 
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 Download and Sort Lists
 • Current member 
 • Student/collegiate
 • Non-renewal 
 • Interested non-members

 BCC, don’t CC

Share updated lists with local presidents 
for outreach and planning

Log in
mtna.org



#4 Create State Brochure

 Include calendar of events 

 Highlight membership offerings 

 Add state conference date 

 Send via mail using automated 
service 

 Include service links for 
labeling/postage

QR Link to this brochure template

#mtna.orgTop 5 Tips for Driving State Marketing 
Growth



#3 Feature 
Collegiates & Young 
Professionals

 Membership costs less than 7 lattes—around 
$46 (MTNA $25 + CAPMT $21)

 A priority growth segment—give it visibility in 
outreach

 Leadership shines through with a professional 
photo

 Reserve State Board seats for Young 
Professionals

 Spread the word on YPLN and collegiate 
conference discounts
 

 QR access to this membership Canva template



# 2

Remind Members To Renew

• Renewal opens April 1 for the year

• July 1 – June 30  

• Collegiate Membership:

• October 1 – September 30

• Promote in April, May, June  

• Include photo + direct renewal link/button
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#2 Email 

Non - Renewals  
 Follow up with members who haven’t renewed

 Renewal timeline: 
April 1 – June 30 General Payments
April 1 – September 30 Collegiates

 Include student and collegiate options

 Add photo +  direct renewal link/button

 Send multiple reminders across April, May, and 
June

 New – Autorenewals!



#1 Repost Social Media Campaigns

Let’s Connect!

Repost MTNA Campaigns!
MTNA Membership TAG
@wenjenpiano insta
@twoyearwaitlist Facebook
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Noreen Wenjen
VP for Membership

Melissa Curtice
The Oracle

mcurtice@mtna.org
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twoyearwaitlist@gmail.com

Scan to download a template copy

mailto:mcurtice@mtna.org
mailto:twoyearwaitlist@gmail.com


Noreen Wenjen
VP for Membership

Ryan Greene
The Teacher

rgreene@mtna.org
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twoyearwaitlist@gmail.com

Scan to download a template copy

MTNA State Affiliate- State President

Annual Calendar and Presidential Checklist

A month-by-month working checklist for state 
affiliate presidents. Adapt names, dates, and 
program titles to your own state association.

mailto:mcurtice@mtna.org
mailto:twoyearwaitlist@gmail.com


the power of people
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Your turn.
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