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#1 Download &Share Membership Lists

• Download current member, student, non-renewal & interested  
lists

• Organize securely using professional tools (e.g., Mailchimp,  
Constant Contact)

• Share updated lists with local presidents for outreach and  
planning



#2Email Welcome Members!

• Personal greeting

• Highlight benefits

• Mention state events

• Link to state & national sites

• Share local contact/help info



#2 Email - Remind  
Members toRenew

• Renewal opens April 1 for the year

    July 1 –June30

• Collegiate Membership:

    October 1 – September 30

• Promote in April, May,June

•       Include photo + direct renewal
               link/button



#2 Email- Non-Renewals

• Follow up with members who haven’t renewed

• Reference renewal timeline: April 1 – June 30

• Include student and collegiate options

• Add photo + direct renewal link/button

• Send multiple reminders across April, May, and June



Join for the price of 5 lattes! $36.50! (MTNA$19
+ CAPMT$17.50)

Targeted growth group—highlight in outreach

Use professional photos to showcase leadership

IncludeYoung Professionals on State
Board

PromoteYPLN & collegiate conference discounts  

Link to my membership Canva template

#3 FeatureCollegiate &  
Young Professionals

https://www.canva.com/design/DAGxSEyLbPo/z7oFgoQ1Sh0Gi-noiPs2lA/edit?utm_content=DAGxSEyLbPo&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton


#4Create&Mail StateBrochure

Include calendar of events

Highlight membership offerings  

Add state conference date

Send via mail using automated
service

Include service links for
labeling/postage



#5ShareonSocial

• Create Personalized Social  
Media Posts

• Tag friends, state and local

• #IveRenewedHaveYou  
Facebook and Insta

• Links

• Youtube Link

• Facebook link

https://www.facebook.com/mtnapage/posts/pfbid06LMjPh1pFLaUoPv4xqXETNp2HXxReYYXordScS71Z9S7K5vw2UnAtwCuYh8uLEigl
https://www.facebook.com/mtnapage/posts/pfbid06LMjPh1pFLaUoPv4xqXETNp2HXxReYYXordScS71Z9S7K5vw2UnAtwCuYh8uLEigl
https://www.facebook.com/mtnapage/posts/pfbid06LMjPh1pFLaUoPv4xqXETNp2HXxReYYXordScS71Z9S7K5vw2UnAtwCuYh8uLEigl
https://youtube.com/shorts/VofmRHsPLRY?feature=share%20Campaign
https://youtube.com/shorts/VofmRHsPLRY?feature=share%20Campaign
https://youtube.com/shorts/VofmRHsPLRY?feature=share%20Campaign
https://www.facebook.com/mtnapage/posts/pfbid06LMjPh1pFLaUoPv4xqXETNp2HXxReYYXordScS71Z9S7K5vw2UnAtwCuYh8uLEigl
https://www.facebook.com/mtnapage/posts/pfbid06LMjPh1pFLaUoPv4xqXETNp2HXxReYYXordScS71Z9S7K5vw2UnAtwCuYh8uLEigl
https://www.facebook.com/mtnapage/posts/pfbid06LMjPh1pFLaUoPv4xqXETNp2HXxReYYXordScS71Z9S7K5vw2UnAtwCuYh8uLEigl


MTNA LEADERSHIP 

BULLETIN

Emailed bi-monthly to

• State Presidents

• State Presidents-Elect

• State Membership Chairs

• Local Presidents

• Dues Contacts



LEADERSHIP COMMUNITY

Look for this in your 
MTNA profile at mtna.org



MEMBERSHIP PORTAL

• Connect > State Portal > Membership Chair Login

members.mtna.org/MTNAPortal/Login.aspx

• Reading and sorting the spreadsheet

• Microsoft Excel 

• Apple Numbers

• Google Sheets or Office365 (web-based)



• Member discounts

• Member insurance

• Member conference registration rate save $200

• Member competitions entry fee  save $150

• Member certification application fee save $150

• Find a Teacher Tool

• Business resources

• Priceless benefits of membership

HOW MEMBERSHIP CAN PAY FOR ITSELF



SOCIAL MEDIA
FOR MTNA AFFILIATES



WHY

SOCIAL MEDIA?

Image: freepik



BENEFITS OF SOCIAL MEDIA

• Engagement

• Visibility

• Communication



GOALS & OBJECTIVES

What do you want to achieve 
through your social media efforts?



GOALS & OBJECTIVES

S.M.A.R.T.
• Specific.
• Measurable.
• Achievable.
• Relevant.
• Time-bound.



CONTENT STRATEGY 

& CREATION



TYPES OF CONTENT

Education Information



TYPES OF CONTENT

Entertainment Engagement



GETTING STARTED

1. Identify your Social Media Czar or Committee.
2. Update your accounts.
3. Develop your calendar.
4. Create content.
5. Track metrics.



ENGAGEMENT 101

• Like

• Comment

• Save

• Tag

• Share



FINAL THOUGHTS

• Authenticity > Perfection

• Quality > Quantity

• Collegiate Collaboration

• Consent is Cool

• Have Fun!



THANK YOU!

Questions?
Email Caitlin Carter
ccarter@mtna.org
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